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Chuck Robertson

Let’s make this association grow into some-
thing bigger and better.

For those who do not know me, I know
you may be thinking, “This man is 33 years
old! I don’t know how this is going to go
down this year”

Well, I want to assure ya'll that I'm here
wanting to give 110% and make this associa-
tion bigger and better than ever.Yes, I am 485
miles away from our own state capital and
our TFDA office. When I served on the Pan-
handle board, I made every meeting and I do
attend everything that is offered because I am
passionate about this association. I have done a
lot of traveling and still have many miles ahead
this year, but I'm ready.

| | PRESIDENT’S MESSAGE |
Let’s Get to Work

Get the TFDA App!

We have launched the new TFDA app, and

| encourage everyone to download the app for FREE! It doesn't
cost you a penny. We will start using this tool o communicate
and interact with each of you members — and it will be a great
thing for our future.

Folks, we have a lot of work ahead of us.

The number one thing this year that we all
have to tackle together is SUNSET. For those
of you who don’t know what that means, the
Texas Sunset Advisory Commission makes

a regular assessment of the continuing need
for a state agency or program to exist. If the
Comumission recommends an agency be elim-

Continued on page 6.

Chuck Robertson’s Guide to
Leadership Amarillo

Hey folks!

It's Amarillo by Morning coming soon!

Growing up in the area as I have (and knowing some of you haven’t
had the pleasure of visiting Amarillo — or haven’t been in years) here
are some things to see and do while you are in the Amarillo area.

A MUST SEE is the Cadillac Ranch west of Amarillo. Make sure
you bring your spray paint to leave your mark! There isn’t a gift shop
there or anything, but it is an icon of Amarillo.

Also, historic Route 66 ran through Amarillo and several historic
sites near the hotel we are staying at for Leadership. We are, of course,
going to see the play “Texas”at Palo Duro Canyon and that you won’t
want to miss!

We also are planning to get together Monday evening at the his-
toric and world famous Big Texan Steak Ranch, home of the 72 oz.
Steak. The food is okay and just the atmosphere is something to go
and see.

Now, here are some suggestions of local food options while in
Amarillo:

* Napoli’s (Downtown Amarillo, best Italian food in my opinion)

* Acapulco’s (Downtown Amarillo, Mexican Food)

* Ember’s Steakhouse (Virginia Circle)
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* Scott’s Oyster Bar (Hole in the wall place -- great food)
Coyote Bluff (Hole in the wall hamburger joint, cash only)
* Crazy Larry’s BBQ

* Red River Steakhouse

* The Plaza (Mexican Food)

¢ Sharky’s Burrito Company

* Dyers BBQ

We also have most chain restaurants but the ones above are local

and highly recommended.

If you're going to be staying in the area past leadership and want
to check out the Panhandle, I would suggest to go see the Cross at
Groom, Texas — the biggest Cross in the Western Hemisphere.

Check out the Goodnight Historical Center in Goodnight, Texas,
where legendary Col. Charles Goodnight homestead is located.

Clarendon, my hometown, is the 3rd oldest in the Panhandle with
several historical markers throughout town (20).

Shamrock, Texas, where we have a location, has the U-Drop Inn,
which was featured in the movie Cars. There’s more than you think
here in rural America. These are just my suggestions only.

Thanks again,
Chuck
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Continued from page 4.

inated, then it could mean that the sun will set
on that agency.

Texas Funeral Directors Association advo-
cates and educates. We MUST advocate dili-
gently for the Texas Funeral Service Commis-
sion. I'm sure some of you think it may be a
“good thing” for the commission to go away,
but I have news for you. My dad, Patrick, served
on the Texas Funeral Service Commission for
three years. We must back our state agency or
we will be in same shape as Colorado.

I'm sorry I'm about to be blunt, but I
worked too dang hard for the blue license that
is proudly displayed in my funeral homes to see
it put under an agency such as TDLR (Texas
Department of Licensing and Regulation).
TDLR oversees Electricians, Plumbers, Cos-
metologists, manicurists and nail artists, etc.

I'm sorry, but funeral directors are looked
at in the community with the same esteem as
doctors, lawyers, and bankers. We are PRO-
FESSIONALS. I do not want someone from
TDLR to come walking through my funeral
home who doesn’t have a clue about what
they are inspecting. Folks, that’s who will be
inspecting our funeral homes if we do not
back the Commission.

The Texas Funeral Service Commission
keeps us all in check and holds us to the high-
est standard in providing the best service to
families who come through our doors. So, we
must come together — independents and cor-
porately-owned — and fight together to keep
our State Commission intact.

I encourage EACH OF YOU who know
your state senators and/or state representatives
to reach out to them and tell them that the
Texas Funeral Service Commission needs to
continue to be a stand-alone agency for the
future of funeral service in Texas.

This can either make us or break us. I'm
asking members and the legislative committee
to work together over the summer and the
rest of the year to take our message to local
lawmakers.

Next, let’s make this association bigger and
better than ever before. This association has a
bright, bright future! We just have to reach out
and grab it.

There are so many tools that we have in
place now that we can improve on.Yep, I be-
lieve there’s always room for improvement.

We also are wanting to do some updating
to our website and we will work on that this
coming year. Yes, and we have many other
plans to help make this association grow.

Now to shift gears. Job One this year — we
must grow our membership. I have heard
from different colleagues who arent mem-
bers of our association. They're asking,“WHY
SHOULD I BE A MEMBER OF TFDA?”

That’s a million-dollar question.

I tell them there are several benefits. Mainly
Advocate and Educate plus much more.

Realistically, TFDA — our association — has
much room to grow in membership. We want
new members and we want to retain you for
the future. Stay tuned for more ideas for our
membership to grow.

I want to applaud Zach Carnley and the
Emerging Leaders, who are offering the
TFDA University, coming up in September.
Owners and managers, I encourage you to
sign up all of your “fresh” funeral directors to
attend this amazing event.

Speaking of Emerging Leaders, they are
officially a committee of TFDA, and we are
introducing a Special Events Committee that
will tailor to the needs of Wreaths Across
America as well as First Responders. 'm very
excited about this change, as well.

We'll be introducing many new projects

o
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and initiatives to make our esteemed associa-
tion grow.

T also want to tell you that if there is anything
that we can do or if you have ideas you'd like
to share, feel free to reach out to me. My tag
team partner Gene Allen said this and I agree
with him, If you always do what you always did,
you’ll always get what you always got.

Dear friends, be open minded about some
of the changes we are wanting to implement
or are implementing. That’s the only way we
will grow. And Gene, I'm looking forward to
more traveling with you this year. It’s going to
be a blast along with Troy Murray.

Lastly, Leadership is coming up July 30-Au-
gust 1 in Amarillo at the Embassy Suites
Downtown. This is the first time we will be
going to Amarillo.

I know some of you haven't liked the idea
of going to Amarillo, but let me assure you
we will have a great time and I'll be proud to
show you the area I grew up in.

If you are interested in serving on any com-
mittee please reach out to me or the TFDA
office. And speaking of TFDA office, I'm re-
ally looking forward to working more closely
with Ann, Joyce, Mary, and Debbie. It’s going
to be a great year.

Finally, to my other compadre, Lee. Dearest
Lee, I have enjoyed all the traveling we have
done the past several years and I will cherish
those memories forever. I'm looking forward
to some more trips together this coming up
year. Thank you for being a great friend to
my wife and myself.

As I begin my service as president of TFDA,
I have one last thank-you to my dad and gran-
dad who aren’t with us and my mom who is
still here and, as always, supportive of my every
endeavor.

They always told me to dream big and fol-
low your dreams. This has been a dream of
mine for several years and it’s coming true —
to be President of this association. Thank you,
Mom, Dad, and Pops for always pushing me
to be better.

To my best friend and my supportive wife,
Amanda, thank you for also standing along-
side me.You are always doing the same thing
— to push me to be better. You have been so
supportive of me in this endeavor and every
one I choose. So thank you, I love you.

Dear Friends, my wife Amanda and I look
forward to meeting some new faces and see-
ing our close friends and colleagues this com-
ing year. We are looking forward to it!

Lets get to work, people!

Love to all and God Bless.
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Take a bow, Zack Carnley and Mark Morian
for your new column on Millennial funeral
directors, now appearing on Funeral Home and
Cemetery News. Well-written and informative
for directors and owners of all ages, this col-
umn shouldn’t be missed! Great job, guys!

Belated 84th birthday wishes to Jerry Ed-
wards — and many more. This young man is
responsible for an amazing family in funeral
service! Remember, Jerry, there are never too
many candles on that cake!

Bouquets to Jennifer and Scott Smith, in the
crowd at Texas Tech’s graduation ceremony,
watching daughter Alex Schuler graduate.
An accomplishment all can be proud of. Go
Raiders!

Blessings to the Tres Hewell family on the
marriage of son Hunter Hewell to Katy Liller.
May their journey from the altar be filled with
beautiful memories and many years of happi-
ness and love.

Chet and Jean Kay Robbins also have been

busy as proud parents and grandparents.
Grandson Sloan Selmon, a Class of 2018

TFDA o

Summa Cum Laude graduate of Cypress
Ridge High School, will attend Tarleton State
University on a football/academic scholarship
and will major in business. In the fall, look for
him on the gridiron, playing tight end for Tar-
leton State, weighing in at 250 pounds at 6’4”.

Go Texans!

Jean Kay and Chet
were also on hand to
see daughter Tracey
Selmon receive “Teach-
er of the Year” honors
from Cy-Fair Schools,
the third largest school
district in the state. A
teacher for the past 10
years, Tracey teaches language arts at Salyards
Middle School. Excellence runs in this family!

Ryan Allen and family haven’t stopped
beaming since cheering from the stands as
Brody joined Tyler’s Robert E. Lee High
School Class of 2018 in graduation ceremo-
nies. As every family knows, graduation day
brings a mix of emotions and, at the same
time, lasting memories. Congratulations all!
Go Raiders!

Houston’s Choice

A heartfelt “THANK YOU” to David, Carol
and Jennifer McCoskey for their many years
of volunteering for our annual Service of
Remembrance at the convention. As all of us
who have ever attended has experienced, this
family creates a beautiful and lifelong memory
of loved ones who have passed away during
the previous year. The McCoskey’s dot all the
“I’s” and cross all the “t’s so that every service
is perfected to the last detail.

Bouquets, too, go to Jennifer Branton, CEO
of Woven Remembrance, someone who
works behind the scenes, but someone who
provides the amazing throws distributed dur-
ing the Service of Remembrance. She sup-
plies — in large part — a vehicle for healing that
makes the journey through grief a little easier
after receiving her beautiful and artful repre-
sentation of each loved one and the many as-
pects of their lives.

Jennifer’s team at Woven Remembrance de-
signs and creates a memorial that can be hung
as a tapestry, used as a throw or a blanket or
simply held as a tangible comfort during those
early days of grief. Thank you, Jennifer, for all
you do for TFDA.Your contribution extends
the comfort of the annual Service of Remem-

KIRK MORTUARY SERVICE

of HOUSTON

1-800-825-4603

www.kirkmortuary.com

The Leading Independent Commercially Licensed

Robert C. (Bobby) Davis
Owner & Operator

2017 AIRLINE DRIVE
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Embalming Establishment in the
Houston/Galveston Area.

WHEN QUALITY COUNTS

REMOVALS, EMBALMING, TRANSPORTATION, DIRECT CREMATION SERVICES,
GRAVESIDE SERVICES OR SPECIAL SERVICES UPON REQUEST

—COMPLETE SHIP OUT SERVICE—

HOUSTON 713/869-6621
FAX 713/869-8614

HOUSTON, TEXAS 77009



brance far beyond the closing prayer and, for
those who mourn, through even the darkest
hours.

Kudos to Dr. Alan Wolfelt, who was this
year’s convention keynote speaker, thanks to
Michael Soper and Legacy Funeral Group’s
generous sponsorship. Dr. Wolfelt’s latest book,
The Mourners Book of Faith, the third title
in the “Mourner’s Book Of...” series, offers
a month’s worth of one-a-day thoughts on
finding and nurturing faith in times of grief.
As Dr. Wolfelt explains, the essential need to
mourn and question the meaning of life and
death is not inconsistent with faith but instead
is a reflection of an ongoing and ever-deepen-
ing relationship with God.

In Healing Your Grieving Heart After Still-
birth, Dr. Wolfelt and psychologist coauthor
Dr. Raelynn Maloney explore the common
feelings of shock, anger, guilt, and sadness that
accompany a stillborn baby, offering sugges-
tions for expressing feelings, remembering the

child, and healing as a family.

To Glenn Bower, newly-appointed president
of Commonwealth Institute of Funeral Ser-

vice, Houston. Bower comes to Houston af-
ter leading the mortuary science department
at Cypress College, the only one of its kind at
a community college in Southern California,
one of just two such programs in the state. Pri-

or to serving in academia, Bower was a new-
hire trainer at various mortuaries. Bower has
instructed funeral-service professionals now
working in Orange County, Europe, Asia and
South America.

The Answering Service in a Class of its Own

2
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on Memorial Day

@
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100 AN
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4th Degree Knights of Columbi
Third Texas District

MNorth Texas Funeral
Association Provided our

)
In May, members of TFDA’s North Texas
Funeral Directors Association participated

in Memorial Day ceremonies at the Dallas-
Fort Worth National Cemetery ceremonies,
including sponsoring the fifteen 56-passen-
ger motor coaches needed to transport those
wanting to attend the ceremonies. Wheelchair
accessible buses were provided by the VA.

“Our coaches were staged at the near-
by Potter’s House, where all cars would be
parked. All the motor coaches were in sleek,
classic black livery,” said Jim Kurtz, NTFDA
president.

Three weeks earlier, Kurtz was contacted
by Michael Hurtt of West-Hurtt Funeral
Home in DeSoto. “Michael said the cemetery
needed some help and asked if we would be

12 Texas Director  July 2018

interested in helping,” Kurtz shared.

The North Texas President then contacted
Ken Watterston at the National Cemetery.
‘Watterston said crowds had grown in the 15
years since the Memorial Day observance had
begun, and for the first time in 15 years, they
needed help with off-site parking and trans-
portation because they had no funding.

“I saw this as an opportunity for North
Texas directors to give back to the commu-
nity,” Kurtz explained. “All of us have buried
veterans and active duty military at the na-
tional cemetery, and this was a way to con-
tinue to serve their families and honor our
heroes as we assisted the military.”

The NTFDA board decided to move for-

ward with the project, selling bus sponsor-

ships for $500 to members, including Dignity
Memorial firms in North Texas, who bought
four sponsorships.

“Being part of this tribute to the protec-
tors of our freedoms was both an honor and a
privilege for all of us...and, as was pointed out
to me, our sponsorship of the transportation
relieved the cemetery from the difficult situ-
ation created by the large number of cars and
the traffic problems they created.”

On the day of the ceremony, volunteers
from the North Texas Funeral Directors As-
sociation stationed themselves at the Potter’s
House and assisted in the logistics of loading
passengers on the motor coaches as they ar-
rived.“Our volunteers included the coordina-
tor from the bus company, Gary Westerman,



T

my wife Lindy and my son-in-law, Jamison
Ballmer,” Kurtz said.

Each bus had six onboard TV screens,
showing all sponsoring firms on a continuous
loop, providing them with a lot of exposure.
Loving Memory provided this onboard ad-
vertising support.

Sponsoring firms included: Allen Family
Funerals, Chamberland Funeral Home and
Cremations in Garland, Greenwood Funeral
Homes in Fort Worth and Arlington, DeSoto
Lincoln Funeral Home and Memorial Parks,
Resthaven Funeral Homes and Memorial
Park in Rockwall and West-Hurtt Funeral
Home in DeSoto.

As passengers emerged from the buses,
many expressed their appreciation for the
ease of parking their cars off-site and riding
the bus in comfort, to the ceremonies and
back to the parking lot. One of those passen-
gers was Fort Worth Mayor Betsy Price, who
praised North Texas directors for providing
the buses and doing such a great service for
the 5,000-plus families, friends and citizens
who attended.

Kurtz, who initially declined a seat on the
stage, finally relented and, to his surprise, was
called to accept one of two awards presented
during the Memorial Day observance at the

cemetery. The second presentation was made
to a Naval officer.

“Our organization received a lot of expo-
sure that day, and T was pleased to accept a
plaque of appreciation from the cemetery on
behalf of our association,” said Kurtz, who also
received recognition for NTFDA privately on
behalf of the association from the planning
leaders and participants before the ceremony.

“All of this recognition was unexpected.”

Kurtz encourages funeral directors in other
parts of Texas to continue participating in com-
munity events as a continuation of their service
to their families and to community organizations.

“We have been asked to help out the na-
tional cemetery again next year, and instead of
three weeks, NTFDA will have an entire year
to plan,” he added.

2810 FINFEATHER RD. BRYAN TEXAS 77801

979.361.0824

WWW, TEXASMORTUARYSERVICE.COM

SCOTT SITTON
FUNERAL DIRECTOR

July 2018 Texas Director



14

COVER FEATURE

The 1100 Faces

~Suicide.
FUNERAL SERVICE

By Alice Adams

f

n the week you read this magazine, 16,000 Americans will take their lives. In 2017, more
people died of suicide than in traffic accidents. In the first week of June this year, we wit-

nessed what mental experts call “a suicide contagion” — first fashion designer Kate Spade and

then celebrity foodie Anthony Bourdain.

As funeral directors, you are the first go-to for families trying to understand how a loved one

could take their lives as they make arrangements for their funeral services and dispositions. You

are the first families look to with the “why’s” or

In the funeral service profession, suicide
takes on two faces. The first is that of the
victims you bring into your prep room and
the people who loved them waiting for your
guidance in the arrangement conference.

The second face is the one you see among
your friends, family members or co-workers
suffering a change of luck, a loss or clinical
depression...or the second face of suicide may
even be the one you see in the mirror each
morning, a family situation causing stress or a
family member under stress, mental illness or
a social disconnect.
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“what did we do wrong?”

In early June, the Centers for Disease Con-
trol and Prevention released a report all fu-
neral directors need to know about.

The CDC reported suicide rates rose in all
but one state between 1999 and 2016, with
increases seen across age, gender, race and eth-
nicity. In more than half of all deaths in 27
states, the people had no known mental health
condition when they ended their lives.

In North Dakota, the rate jumped more than
57 percent. In the most recent period studied
(2014 to 2016), the rate was highest in Mon-
tana, at 29.2 per 100,000 residents, compared

with the national average of 13.4 per 100,000.
Suicide rates are on the rise across the nation
but nowhere more so than in rural counties.

Only Nevada recorded a decline — of 1
percent — for the overall period, although its
rate remained higher than the national average.

Increasingly, suicide is being viewed not
only as a mental health problem but a public
health one. Nearly 45,000 suicides occurred
in the United States in 2016 — more than
twice the number of homicides — making it
the 10th-leading cause of death. Among peo-
ple ages 15 to 34, suicide is the second-leading
cause of death.

The most common method used across all
groups was firearms.

“Anne Schuchat, the CDC'’s principal dep-
uty director, called this data disturbing. “The
widespread nature of the increase, in every
state but one, really suggests this is a national
problem hitting most communities.”

It is hitting many places especially hard. In
half of the states, suicide among people age
10 and older increased more than 30 percent.

“At what point is it a crisis?”” asked Nadine
Kaslow, a past president of the American Psy-
chological Association. “Suicide is a public
health crisis when you look at the numbers,
and they keep going up. Its up everywhere.
And we know that the rates are actually high-
er than what’s reported. But homicides still get
more attention.”

Mental health professionals as well as econo-
mists, sociologists and epidemiologists, say one
of the contributing factors to this surge in sui-
cide deaths is the Great Recession of 2008. A
2017 study in the journal Social Science and Med-
icine found a rise in the foreclosure rate during
that concussive downturn was associated with
an overall, though marginal, increase in suicide
rates. The increase was higher for white males
than any other race or gender group, however.

Those social and health science disciplines
that research causes of death have found a
strong connection between economic down-
turns and an increase in suicide deaths. One
only has to look back to 1929 and the stock
market crash that year to find wealthy Ameri-
cans throwing themselves from upper story
windows once they learned their accumula-
tion of wealth was now worthless.

In addition, the CDC calculates suicides from
opioid overdoses almost doubled between 1999
and 2014, and data from a 2014 national sur-
vey showed individuals addicted to prescription
opioids had a 40 percent to 60 percent higher



Suicide rates rose across the US

from 1999 to 2016.

I Increase 38 -58%
BN Increase 31-37%
B9 Increase 19 - 30%
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Decrease 1%

SOURCE: CDC's National Vital Statistics Systom;
COC Vital Signs, June 2018

* Per 100,000 population, Age-adjusted to the 2000 U.S. standard population. Percent change in annual suicide rate* by state, from 1999-2001 to 2014-2016

(Centers for Disease Control and Prevention).

Differences exist among those with and without mental health conditions.
People without known mental health conditions were more likely to be male and to die by firearm.
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People without known mental health conditions were more likely to be male and to die by firearm. (CDC)

risk of contemplating suicide. Habitual users of
opioids were twice as likely to attempt suicide as
people who did not use them.

The American Psychological Association’s
Kaslow said she is particularly concerned
about what has emerged with suicide among
women. The report’s findings came just two
days after 55-year-old fashion designer Kate
Spade took her own life in New York — ac-
tion her husband attributed to the severe de-
pression she had been battling.

“Historically, men had higher death rates
than women,” Kaslow noted. “That’s equal-
izing not because men are [committing sui-
cide] less but women are doing it more. That
is very, very troublesome.”

Among the stark numbers in the CDC
report was the one signaling a high num-
ber of suicides among people with no diag-
nosed mental health condition.

In the 27 states that use the National Vio-
lent Death Reporting System, 54 percent
of suicides fell into this category. But Joshua
Gordon, director of the National Institute
of Mental Health, said that statistic must be
viewed in context. “When you do a psycho-
logical autopsy and go and look carefully at
medical records and talk to family members
of the victims,” he said, “90 percent will have
evidence of a mental health condition.” That
indicates a large portion werent diagnosed,
“which suggests to me that they’re not getting
the help they need,” he said.

Our society’s attitudes toward the expected
roles of men and women as well as the stigma
carried by mental illness also may play a role
in these data. Those without a known men-
tal health condition, according to the report,
were more likely to be male and belong to a
racial or ethnic minority.

Firearm
41%

Suffocation
1%

“The data supports what we know about
that notion,” Gordon said. “Men and Hispan-
ics especially are less likely to seek help.”

The problems most frequently associated
with suicide, according to the study, are:

* strained relationships;

* life stressors, often involving work

or finances;

* substance use problems;

* physical health conditions; and,

* recent or impending crises.

The most important takeaway for funeral
directors and the rest of society? Suicide is an
issue not only for the mentally ill but for any-
one struggling with serious lifestyle problems.

“I think this gets back to what do we need
to be teaching people — how to manage
breakups, job stresses,” said Christine Moutier,
medical director of the American Foundation
for Suicide Prevention. “What are we doing
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as a nation to help people to manage these
things? Because anybody can experience
those stresses. Anybody.”

The rates of suicide for all states and the
District of Columbia were calculated using
data from the National Vital Statistics Sys-
tem. Information about contributing circum-
stances for those who died by suicide was
obtained via the National Violent Death Re-
porting System, which is relatively new and in
place in only 27 states.

“If you think of [suicide| as other leading
causes of death, like AIDS and cancer, with
the public health approach, mortality rates
decline,” Moutier said. “We know that same
approach can work with suicide.”

In every case, experts say one of the best in-

terventions for someone thinking about self-
harm takes a page from personal security in
the face of terrorist activities and active shoot-
er situation. It’s the SEE SOMETHING, SAY
SOMETHING.

If you see a change, such as social with-
drawal, ongoing sadness or moodiness, in a
family member or co-worker, ask them if they
are depressed. If they are, ask them if they are
thinking about suicide. Don't be afraid to use
the word. If they say they've thought about
suicide, ask if they have a plan — and if they do,
get help...take them to the emergency room
(there are now medications that can dissolve
depression in 30 minutes).

Encourage them to talk. Stay with them and
call the National Suicide Prevention Hotline:

1-800-273-8255.This hotline is available 24/7.
Specialists say one of the best interventions
is to talk about it — and in this day of texted
or email communications, some people fall
through the cracks because texts and emails
cannot reflect someone’s mindset or other
signs of mental health issues like face-to-face
communications or a phone call.

In previous decades, there were many more
vendors making calls to funeral homes of all
sizes. Funeral directors visited each other — to
discuss issues, plan collaborations for large ser-
vices or simply to “chew the fat.”

Today it is entirely possible for a rural funeral
director to go weeks, even months without
personal contact with a supplier or another di-
rector, other than by text messaging or email.

Texas Director

What NOT TO SAY to the family of a suicide victim

These responses were from suicide survivors surveyed by con-
tributor Dawn Anderson fo the Christian Post.

Minimizing the loss: “At least you have other children.”
“You're strong; you can handle it.” “You have so much to be grate-
ful for.” “Well he was bipolar, right2 Could have seen that coming.”

These types of comments only add to the pain because they
aftempt to reduce the loss and make it seem less painful, rather than
recognizing the deep suffering the suicide survivor is experiencing.

Giving unsolicited advice: “You need to get over it and move
on.” “Be strong.” “You'll find a new girl.” A grieving person needs
to feel sad in the present and not think about the future right now.

Spiritualizing the loss: “God doesn't give you more than
you can handle.” “Everything happens for a reason.” “You know
she’s in hell, don’t you2” “He is in a better place.”

No maijor religion teaches that death by suicide automatically
means hell, but this merciless thought persists, inferring God pun-
ishes people for being sick.

Some grieving people have turned away from God as their
ultimate source of comfort because of such misguided beliefs.
Similarly, assuring someone that their loved one is in heaven is
not helpful fo a survivor in early grief when the mindset is: “BUT |
WANT HIM HERE WITH ME!"”

Asking painful personal questions: “Why do you think
he did this2” “How did she do it2” “Did she leave a note?” “Did
you have to clean up?”

Implying blame: “Did you see this coming?” “What is going on
in your family2 This sounds hereditary.” “Probably [something the
survivor did] is what sent him over the edge.”

To suggest that any of the people left behind by a suicide
contributed to that death in any way is cruel. Suicide survivors
almost universally struggle with thoughts like, “If | had only [fill in
the blank], my loved one might still be alive.”

Saying negative things about the person who died:
“What a selfish thing to do.” “She chose fo leave you.” “It's too
bad his faith wasn't strong enough.”

Although anger toward the one who died is often part of the
grieving process, it is never appropriate to say negative things
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about the deceased to the grieving family. Any comment that
implies suicide was a choice, rational or not, lacks understanding.
A person who dies by suicide sees death as the only alternative to
unbearable torment — not as a “choice.”

If there was one change | could make in the way we talk about
suicide, it would be to remove the word COMMITTED from the
usual vocabulary. The word “committed” invokes language usually
reserved for crimes. Most survivors prefer saying “died by suicide,”
to honor their loved one’s illness in a more appropriate way.

No one would dream of saying to a diabetic, “If you prayed
harder, you wouldn't have high blood sugar.” But it's amazing
how often people of faith at least suggest to those suffering from
mental disorders that a sironger faith will “cure” them.

What TO say: These are words suicide survivors said, on
survey, were the most helpful:

“Tell me a good memory you have of my loved one.”

“I can't imagine how much pain you're in. We hurt, oo, be-
cause we loved him.”

“My prayers are with you.”

“What a terrible loss for your family.”

“The best thing someone could have said was NOTHING!”

“He had value; he will be missed; he was a good person.”

“Focus on the way they lived and loved, not the way they
died.”

“How can | help you today2” (Following through with errands,
grocery shopping, cleaning, going to church with them, efc.)

“I am so sorry for your loss. Word:s fail.”

“I'm here.”

And even better, many of the survivors surveyed mentioned
the best reaction was not words at all, but a hug (use your best
judgment here). They talked about being comforted by the caring
presence of friends, and the assurance that others were praying
for them.

The best advice to anyone who wants to comfort a suicide survi-
vor is: “Show up, let them see you care, and respect the griever's
right to feel bad for a while (guilt, anger, sadness, etc.).



Emken Linton

Former owner of Emken-Linton Funeral Home,

Texas City, Texas

It's worked out fine.

“After years as a family owned and managed business, I was concerned about
selling our funeral home to just ol I wanted our friends and neighbors
served just as my family had always served them. The Legacy family kept
their promise. Our original staff is still here, ’'m doing what I have always
done, and our families still receive the quality care we have provided
for over 100 years.”

For a confidential talk,
call Michael Soper, CEO
713-529-5770
P.O. Box 56005
Houston, TX 77256-6005
www.legacyfuneralgroup.com

For questions on how to join our family of professionals or to find other opportunities to advance in the funeral care industry, please visit our website.
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BREAKING THE

Silence of Suicide

Editor’s note: The following is a letter written by Bradley R. Shotts and Brooke N. Miller with Wayne
Boze Funeral Home in Waxahachie to their constituents. Howeve, their words can certainly be directed at

funeral directors, who shoulder the community’s grief in a very profound way. If they are talking to you, please

seek help and counsel. Additionally, consider reaching out to your community in a similar way.

As a funeral director for almost 25 years,
I have had a front row seat to a tremendous
amount of tragedy, agonizing heartbreak
and hurt to families — moms and dads, hus-
bands and wives, sons and daughters, broth-
ers and sisters and other close family mem-
bers and friends.

I could tell you story after story of horrible
things countless families have had to endure,
see and go through.

Today, I want to talk about something that
no one wants to talk about. When it happens,
very little is usually said....and it is the abso-
lute worse thing for any family to endure.

‘What I speak of is suicide.

Approximately 45,000 Americans die each
year from suicide. Suicide is the 10th leading
cause of death in the United States. For every
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suicide, 25 have already been attempted. These
numbers are staggering.

In addition, 22 veterans commit suicide
every day. www.22kill.com The suicide rate
among first responders is on the rise as well.
Most recently, one of my friends lost her son-
in-law. He left behind a wife and two small
children. Just as tragically, Designer Kate Spade
recently took her own life and then just a few
days later, Chef Anthony Bourdain ended his.

It is my hope and prayer someone will read
this who has been thinking of taking their life
and because they read this article, they pause
and choose to seek help instead of doing this
heartbreaking act.

To anyone thinking of taking your own life:

I'm the person who sees your family after
you commit suicide. 'm the one who sees the

look in their eyes and the look on their faces,
that as long as I live, I will never forget.

I'm unable to put into words the hurt they
feel from losing you. I'm unable to describe
the pain and tremendous loss this causes your
family, a loss they will feel forever.

I can tell you this; if you were able to be by
my side and see your family’s hurt, the look
in their eyes, and you were to be able to hear
their cries of anguish, I can promise you, you
would never ever do this devastating act.You
would immediately seek help and do every-
thing possible to prevent this from happening
—and you would definitely run to your family
and tell them how much you love them.

I know you hurt. I know you need help,
but you might not know where or who to
turn to. Please believe me when I say, that
help is here! Help is out there! I promise you
it is. There is nothing wrong with asking for
help. There are people who care and love you,
please know this.

Other than your relationship with God,
family is the most important thing in your life,
and if you don’t have family, 'm sure you have
close friends you might consider as family. You
have people in your life who love you and
would do anything for you, even if you don’t
think you do.

Let me share some facts with you. For those
who take their own life, they hand their fam-
ily a life sentence of sorrow, guilt and deep
hurt that they can never recover from.

Every birthday, yours and theirs, are forever
ruined. Christmas, Thanksgiving and holidays
also all ruined. Every single day, they get up
and guess what the first thing is they think
of when the sun rises? You! When they close
their eyes at night and try to sleep, they lie
awake. trying to figure out what they did
wrong and what they could have done differ-
ent to prevent you from thinking suicide was
your only answer to the problems in your life.

You are loved! God loves you most and is
eagerly wanting to help you. (Psalm 34:18
“The Lord is near the broken-hearted; He
delivers those who are discouraged.”) Your
family and friends love you and would do
anything to prevent coming to your funeral
service, under these circumstances.

If you have read this far, thank you —and I
encourage you — please go to someone and
talk to them. Share how you feel. There are
so many people who would love to help you.

Please don't feel ashamed of needing help.
Everyone, including me, have needed help at



some point in our lives. It doesn’t make you
weak or a coward, it shows your strength
to stand up to the depression, pain and bad
thoughts you have going through your mind.
Fight back! Your family and friends who love
you, need you to “Fight Back!”

There are thousands of people who depend
on some kind of medication to help them
cope with day-to-day problems, and there is
nothing wrong with that! It could make all
the difference in the world!

And if you cannot find anyone to talk
to, you can always come here to the funeral
home or call anonymously, and I promise
you, I will be happy to talk with you and lis-
ten and pray with you. (972-923-2700) I'll
do anything within my power to help you.
Sometimes talking to a stranger makes it easi-
er to express how you really feel without fear
of judgement or having to tell other family
members or friends.

Whatever is going on in your life that is
causing you to have thoughts of taking your
own life, I assure you, this can all be worked
out. Please do not make this a permanent
solution to a temporary problem. (Jeremiah
29:11 “For I know the plans I have for you,
declares the Lord, plans to prosper you and
not to harm you, plans to give you a hope
and a future.”)

This article is dedicated to the Mother of
Tanya, who in 1995 killed herself at her par-
ents” home. After I arrived at 3:00 a.m. to re-
move her body, her mom cried and cried in
my arms, saying, “She was my baby, my only
child”, over and over.

I dedicate this article to the young wife
with her 2 little girls under the age of 10,
sitting at the graveside under the tent after
everyone had left. They were sitting on the
front row of seats, looking at the casket of her
husband and her children’s father. One of the
little girls looked over at her mom and said,
“Mommy, what are we going to do now?”’

I dedicate this article to the little boy, whose
mother committed suicide.When this 8-year-
old arrived at the funeral home to view his
mother’s body, his agonizing screams and cries
—“I want my Momma, I want my Momma!”
— still haunt me to this day.

Lastly, this article is dedicated to the mom
who stopped the cot we were wheeling out of
her son’s bedroom, who laid her head on the cot
cover and cried out, “I just didn’t know, I just
didn’t know you were hurting! I am so sorry!”

The truth is, no one wants to commit sui-
cide. They just want the pain to stop.

The first step for you is to put everything

on hold and find someone to talk to!

If you want the pain to stop, please seek
help and please search for that help until you
find it. Please do not give your family a life
sentence of sorrow and heartbreak.

For immediate assistance, you may call 800-
273-TALK — The National Suicide Preven-
tion Hotline, or you can also go to https://

Talk to your family or friends. If it’s too
hard to “talk” to them, try writing a letter
to express the feelings you are having. They
would do anything to help you if only they
knew. Talk to God. Talk to your Pastor. Talk
with whoever you would feel comfortable
with, so you don’t become another statistic.

Help is out there. Please know you are

suicidepreventionlifeline.org

loved. ..and you are not alone!

CONTAINERS

In Texas,

it’s AMA Containers
Since 1991

(T) 281-540-4141 (F) 281-540-4159

P.O. Box 5953 » Kingwood, Texas 77325

AVl

e AIRTRAYS - ATA Certified
e COMBO UNITS - ATA Certified
* CREMATION CONTAINERS (5 TYPES)

e RENTAL CASKET INSERTS
(FITS ALL MFG. REGULAR & OVERSIZE)

e ZIEGLER METAL SHIPPING CONTAINERS
e INTERNATIONAL WOOD SHIPPING CRATES
Best Service » Best Containers
Manufactured in Texas

Starmark Funeral
Products Now
Available From
AMA...
Call Us for Either
Funeral Product
Lines TODAY!

www.airtrayman.com

Email: ama_containers@yahoo.com

AMA Containers
1-800-624-3630
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The
Compassionate Friends

CONFERENCE

A review by Sabrina N.Young

Editor’s Note: This article was submitted by SabrinaYoung last summer after she attended the Compassionate
Friends Conference in late July in Orlando. This year’s conference will be held July 27-29 in St. Louis, Mis-
souri. If you are interested, visit wuww.compassionatefriends.org for information.

The Compassionate Friends was founded
by Simon Stephens. The words together in the
name resonate with those who have come to
The Compassionate Friends, hoping to find a
purpose in a life that suddenly seems so empty.

Whether your families have had a child die
(at any age, from any cause) or you are try-
ing to help those who have gone through this
life-altering experience and/or siblings who
encounter their own unique style of grief,
The Compassionate Friends exists to provide
friendship, understanding, and hope to those
going through the natural grieving process.

I was called by a Scott & White Hospital
representative, asking if we had a grief group
specific for the loss of children. Many parents
need a place to go. was then approached by a
community member, asking if I would like to
help her start a Compassionate Friend’s chapter.

I was honored and if two requests come in,
then certainly it the Lord instructing me to
take on another task...so we did and The Blue
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Bonnet chapter began in Temple, Texas.

Our board thought it was a great idea to at-
tend The Compassionate Friends annual con-
ference, and boy was it! There were 104 work-
shops to choose from. Guest speakers from all
over the nation came to volunteer their time
and experience.

We were escorted to our beautiful rooms
then to the registration area. On our badges it
had your name, and the name of your loved
one that you have lost, along with a butterfly
to signal it was our first time to the confer-
ence. Photo buttons where made with your
loved one’s picture to wear.

Sweet picture frames with various back-
grounds could be ordered to display for the
parents and siblings. We experienced a won-
derful acceptance from all the members, who
were eager to share and taught me, as a funeral
director, so much!

Grief is not something time will heal. And,

as I learned, many don’t want to heal because

that pain makes them who they are today.
They came to this conference as a yearly va-
cation to honor and celebrate those lives lost.

A Candlelight Ceremonial Dinner was
held, where each of us received a candle to
raise up for our loved ones. I honored my
brother, Jeffery Portugal, who died in an au-
tomobile accident over 20 years ago. I have
been blessed to not have experienced the loss
of a child...and I can honestly admit, in my
career I have struggled with identifying with
that grief.

Coming to this Conference and hearing
the stories grounded my understanding.

In Temple, I now host grief meetings,
which are usually led by community pastors,
local hospice chaplains and even authors like
Sue Hamby. She is a dear friend who at-
tended the conference with me and she has
created her own book about how to turn
your scars into stars in honor. Sue’s son was
murdered in Temple.

Many of the people I met at the confer-
ence came to share not only their loved one’s
name, but how they continue to live through
the experiences.

I was sitting in a class about infant loss, ei-
ther in the womb or stillborn. I asked several
questions: one was about any regrets with the
funeral home.

The responses: “T wish T would have had
a service!” “I wish the death certificate
would not read, ‘Spontaneous Abortion or
Fetal Demise.””

These terms may not seem so bad but
meant a lot to the 30+ people in that class.
After that meeting, it was my goal — as soon
as I came back home — to talk with my local
hospital and ask them for other terminology.

I also asked the group at the conference
about how helpful the hospitals were. Many
replied they were just wonderful, but their ex-
perience was a blur at the funeral home.

We as directors need to make it memorable,
by utilizing organizations that are there to help,
like ‘Now I Lay Me Down to Sleep Founda-
tion, which takes photos of parents and still-
born or babies who are terminal; getting the
funeral gowns from Healing Hands or 1000
Stitches, to give them a memorable service.

I sat in another class that was called, “Grief
101 This class was excellent in explaining
that Elizabeth Kubler-Ross did not write
for those who are already In grief. She wrote
about the stages of dying. She wanted to make



sure everyone understood that griefis its own
journey. We do not have to walk it alone.

This group shared ideas and one in particular
was about how parents who have lost a child
continue to share their childs legacy. One story:
A child died in a boating accident and where
the boat washed up shore is now a memorial
bench. Another has the local bakery make a
monthly cake in honor of their loved one for
everyone to eat. They spend $30 a month to
share for those who come into the store.

Others brings doughnuts to work with a sign
that says,*“In honor of (child’s name). Please eat.
The parents described the results: Its amazing
at first. I was like many, thinking I wouldn’t eat
doughnuts if T were working at that office, and
certainly wouldn’t want to bring the morale
down in the workplace by honoring the lost
child. However, after spending time with this
group, in the future I will eat, share and pass on
whatever it is they want me to do. My heart
broke each day, ashamed I wasn'’t providing ev-
erything I could to these grievers.”

I want to encourage everyone please attend
next year’s conference in St. Louis, Missouri. I
promise...you will not be the same afterwards.

We concluded the conference with a walk.
Lawn posters for each person lost lined the

resort. The moment you saw the name of  join me next year as I will be front and cen-
ter, greeting all these wonderful people. If you

would like any more information please reach

your loved one, you immediately felt a sense
of comfort, heartache and promise.

I truly hope you, as a funeral director, will ~ out to me.

Victoria Mortuary & Cremation Service

“On site crematory — Serving Funeral Directors Only”

Also Serving the Corpus Christi Bay Area
Adrian Fulton

Funeral Director
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PATSY MORENO:

R egistrar at Commonwealth
and Godmother to Hundreds
of Mortuary Students

By Alice Adams

orn in Brownsville, Texas, Patricia Ann Tamayo Moreno graduated from Common-
wealth College of Sciences in 1980 and began her apprenticeship with Brownsville’s
Darling Mouser Funeral Home. Her husband Jesse (they married in 1994 and are the
parents of four children) also graduated from Commonwealth College of Sciences.
“My first funeral memories occurred when I was six years old,” she remembered. “When
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my grandfathers died, our parents took us
to the church where the services were held,
but we had to wait outside. I think it was the
custom...for the grandchildren to wait out-
side until they brought the casket out of the
church.

During her junior year in high school, she
took a part-time job at the funeral home her
godfather owned in Brownsville. “I worked
there until I graduated.”

Because her parents wanted her to be sure
of her decision to pursue a career in funeral
service, they suggested Patsy take a job in an-
other field, just to make sure she was making
the right choice.

“I found another job in the local tax office
and district clerk’s office,”’ she said,““but some-
thing always brought me back to the funeral
profession.”

When it became obvious Patsy’s heart was
in funeral service, she enrolled — with her par-
ents’ full support — at Commonwealth Col-
lege in Houston, joining a class that included
seven women (four were licensed) and gradu-
ated in 1980. She was licensed in 1982.

Patsy completed her apprenticeship at
Heights Funeral Home in Houston and be-
gan working at Commonwealth Institute of
Funeral Service in 1981.

“I was excited when I was offered a position
at Commonwealth Institute because I knew
what students go through, especially if they’re
away from home for the first time, know no
one and are, basically, on their own,” she said.
“T also saw the position as an opportunity to
work with students at the school, grooming
them for the profession,” she pointed out.

In her role as registrar, Patsy is often a
prospective student’s first contact with the
Institute...and during her tenure, she has
become the student body’s “go-to” re-
source, not only for academic issues but also
for personal and relationship problems, car
trouble, roommate conflicts, a shoulder to
cry on or a friend to listen.

“One of the best parts of my job, aside from
the great people I work with, is seeing our
students become successful,” she added.

As a member of TFDA the past 25 years,
Patsy has been actively working on vari-
ous committees and currently serves on the
programs and education committee and is a
member of the disaster team, along with hus-
band Jesse.

“My husband is a member of DMORT



(Disaster Mortuary Operational Response
Team — a government agency, deployed to as-
sist in mass natural disasters, such as hurricanes,
earthquakes and flooding, and multi-fatality
man-made disasters, such as the collapse of the
Twin Towers in 2001 and the Oklahoma City
bombing) and I have sometimes gone with
him on some DMORT deployments,” she
explained. “That’s how I became interested in
TFDA’s disaster team.”

As a DMORT wife, Patsy is part of a phone
tree and support group with other DMORT
spouses. “I also learned how to pack a bag for
deployment and keep one packed for Jesse
because deployments provide little time for
preparation and, least of all, packing.”

After joining TFDA's disaster team and at-
tending training, she has spent the past sev-
en years preparing TFDA and State of Texas
emergency trailers and deploying to various
disasters around the state, where she and her
husband work as a team.

“Our TFDA disaster team always stands
ready to respond to disasters anywhere, for
whatever happens,” Patsy said. “We are there
to help the local funeral directors and assist
the community, from providing refrigera-
tion during a power failure to assisting fellow
funeral directors wherever they need help
the most and serving a community going
through grief?”

She said the TFDA team hosts two train-
ings annually to update the skills of senior
members and help hone the skills of newer
members. “We are there, too, to share what
we've learned in our own experiences dur-
ing deployments with interested new team
members.”

During her career as mortuary school
registrar, Patsy has witnessed many changes.
“We're seeing more adults who are changing
careers, seeking more opportunities to serve
others,” she said.

Patsy said she also was excited to see TFDA’s
Emerging Leaders University beginning in
September. “Our students can start preparing
to take on leadership roles in their careers,” she
pointed out.

Aside from the opportunities funeral direc-
tors have to earn CE credits during the annual
convention (Patsy serves on the education/
program commiittee for the convention), she
also schedules continuing education speakers
in the fields of embalming and funeral direc-
tion at the October Commonwealth Institute
Alumni Association continuing education
convocation.

“The best changes in funeral service in the

past 25 years is seeing men and women work-
ing together more professionally and with
mutual respect,” she said. “Back when I first
started, men didn’t want women involved un-
less they were wives. As funeral directors, we
women had to show we were in it for the
long haul. I am grateful women in funeral ser-
vice are more accepted now — by coworkers
and by families.”

She also sees technology in making it pos-
sible for directors to take more time to work
with families. “Everything now is done by
computer,” she said. “At least a majority of it.
We used to always rush to complete the obit
so we could physically deliver it to the news-
paper. Now, we have electronic death certifi-
cates. Now we’re showing caskets on video or
on the internet.”

She said she believes more effort toward
personalization of the service has balanced out
the more impersonal technology of funeral
service in some ways. “Now funeral homes
regularly make videos to be part of the ser-
vice, and many times, families or friends serve
as moderators where various mourners share

memories of the decedent as part of the ser-
vice,” she said.

“When I began my funeral service ca-
reer, few directors wanted to embrace cre-
mation,” Patsy continued. “But it’s still here
and roughly 40 percent of our families want
cremation — and that number keeps creeping
up on us. Before we know it, it’ll be 60 per-
cent...which is why we need to create a ser-
vice around cremation. It is a service. It — like
burial — should be an adjunct to visitation, to
a service with or without the body present.
Maybe, like interment, we need to be more
ceremonial about disposition by cremation?”
she asked rhetorically.

Patsy is a member of the National Fu-
neral Service Honor Society; president of
Commonwealth Institute Alumni Associa-
tion; member of Texas Funeral Directors As-
sociation; and past-president of the Houston
Metropolitan Funeral Directors Association
in 2002. She was nominated as Funeral Direc-
tor of the Year by the Southeast Texas Funeral
Directors Association in 2011-2012. She has
been a member of TFDA the past 25 years.
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Common Mistakes Employers Make
with At-Will Employment in Texas

By David Oliver and Laura Fowler

Employment Law

exas law permits private employers and nonprofit organizations to offer at-will em-

ployment — a term used to refer to an employment arrangement in which either

party may terminate the relationship at any time without cause. Unfortunately, some

employers make mistakes that make it difficult for them to enforce at-will employ-

ment relationships.

One of the most common errors businesses
make when creating an initial job offer let-
ter or agreement is to state an annual salary.
This creates an issue in an at-will arrangement
because a business can become liable for the

full annual salary if it chooses to terminate the
relationship early. The best way to avoid this is
to outline pay by the hourly or daily rate or
monthly salary payment.

Some employers also encounter problems

| Capital Mortuary
Services, Tuc.
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when extending an opportunity with a period
of time referred to as a probationary period.
Under such agreements, employees are often
afforded additional rights at the completion of
the outlined period. It is important to minimize
wording of probationary periods in a job offer
letter and legal assistance is suggested to ensure
your offer letter is compliant with the laws.
Employee hand books are the proper place for
such discussions, not written offer letters.
Another common area of misunderstanding
in at-will employment is protected class status.
At-will employment agreements do not give
an employer the right to discharge an employee
on the basis of protected class status such as race,
ethnicity, gender, disability, age, etc. A business
can face serious consequences if an employee
can prove that she or he was fired solely for
being classified in one or more of these groups.
The Texas Workforce Commission pro-
vides a sample job offer letter for small private
employers to utilize as well as other recom-
mended forms and policy language that can
prove helpful for small businesses to ensure
they are in compliance with Texas law when
hiring. For additional help, you can consult an
attorney that specializes in employment law.

David Oliver serves as The Fowler Law Firm
PC—Georgetown Managing Attorney. He coun-
sels many private employers daily and represents
them in trial.

Laura Fowler is the Managing Shareholder of The
Fowler Law Firm PC. She is a regular speaker
on a variety of business related topics. Email her at
Ifowler@thefowlerlawfirm.com to receive updates on
dates, topics and sponsors of upcoming discussions.

Receipt of this article does not establish or constitute
an attorney-client relationship. This information is
not intended as a substitute for careful review by le-
gal counsel of your own choosing. As with any legal
issue, please consult your attorney with questions.
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Is Print Advertising
Right for Your Business?

s the world becomes more digitally oriented, it’s easy to assume that print is dead and
useless when it comes to marketing. That couldn’t be farther from the truth. Even
though digital marketing is an extremely successful way to market your business, you

hould consider a few things if you're planning to cut print from your plan. Marketing

is a balancing act and knowing where to invest can either spell out success or failure for your strategy.

Who are you trying to reach?
Knowing your audience is a crucial aspect
of deciding where you should invest your
marketing budget. Do you cater to an older
demographic that reads the newspaper instead
of a Facebook feed? If so, choosing print ad-
vertising may be a better option for you. Do
your research after you've determined your
target audience so you can figure out where

your marketing efforts will have the most im-
pact. Hint: according to the PEW Research
Center, 48 percent of Americans 65 years and
older get their news most often from print
newspapers, while 50 percent of those ages 18
to 29 go online.

What are your customers saying?
When was the last time you had a meet-

MILLER MORTUARY & CREMATION SERVICES
Family Owned Business Ready to Serve Your Firm

ON SITE CREMATORY

Removals | Embalming | Graveside Services
Transportation | Ship Outs Administration | TSA Certified

800-477-2150

millermortuary@gmail.com

Members of

TFDA, NFDA,

202 Avenue Q - Lubbock, Texas 79415

and CANA
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ing with staff who communicate with your
customers? They are your best way to find out
what your customers are saying about your
marketing efforts. Maybe a few customers
mentioned that they saw your ad on the back
of the community bus, which is why they de-
cided to visit, or they mentioned the Face-
book ad you’ve been running. Listen to your
customers, especially the new ones, to find
out where they heard about your business and
why they decided to visit.

Where is your audience located?

Is your audience mainly living in an area
where the internet connection is less than
ideal? This may be something to take into
consideration. If your target audience is pri-
marily rural, finding a way to reach them is
important. Maybe they regularly visit the
small diner where the Coftee News is readily
available. Perhaps that’s something to experi-
ment with as you try to determine how best
to reach your unplugged audience.

When are you advertising?

Putting an ad on a bus in the middle of the
summer may not be effective in Texas, when
it’s too hot to be outside much and the idea
of filling up for the winter is far removed. Us-
ing digital mediums during certain times of
the year, or event certain times of day, may be
a more effective way to reach your audience.
For example, Facebook advertising has a fea-
ture that allows you to select the time of day
an ad is shown. Do your research first and find
out when your audience is most likely to be
on Facebook, then cater your ads accordingly.

Why do you advertise?

The purpose of your advertising can of-
tentimes help you decide where best to put
your marketing budget. Are you aiming for
online transactions? Asking for those in print
advertising will probably not be as effective as
a Facebook ad leading to your website. Con-
sider what your end goal is and move back-
ward to determine how people would reach
that goal in the most efficient way.

Are you planning to use print advertising
for your business? Consider these things as
you form your plan, and then decide which
platforms are best for you.

Copyright © 2018, The Maine Edge. All rights
reserved. Reprinted with permission
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Editor’s note: If you’ve never taken time to listen
to a TED Talk, I hope to convince you to listen to
Tim Ferriss’ TED Talk. He has bi-polar disorder
and was seconds away from committing suicide in
college. Later, Ferriss developed a strategy for dealing
with his fears. His talk, along with others, is avail-
able at www.ted.com.

Timothy “Tim” Ferriss (born July 20, 1977)
is an American author, entrepreneur, self-
proclaimed “human guinea pig”, and public
speaker. He has written a number of self-help
books on the “4-hour” theme, some of which
have appeared on the New York Times, Wall
Street Journal, and USA Today bestseller lists,
starting with The 4-Hour Workweek.

Ferriss is also an investor, an advisor to
Facebook, Twitter, StumbleUpon, Evernote,
and Uber, among other companies. He’s
also host of the popular podcast, The Tim

Ferriss Show.

24/7 Online Ordering Available at

DoricTexas.com

PO Box 277 « Justin, TX 76247
Toll Free: 844-393-8973
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Tim Ferriss

After graduation, Ferriss worked in sales at
a data storage company and began building
his own Internet business, BrainQUICKEN,
while still employed at the company.

BrainQUICKEN, an online nutritional
supplements company which made a prod-
uct that was marketed as both BodyQuick
and Brain Quicken. It was claimed that this

product would dramatically increase short
term memory and reaction speed, taking ef-
fect within 60 minutes.

In 2010, he sold the company to a London-
based private equity firm. It was the experi-
ences Ferriss had running BrainQUICKEN
that led him to write The 4-Hour Workweek.

His story about how his life changed be-
cause of his trip to England is unique.I am not
sure I have ever heard anything quite like this.
He certainly made the right decision.

That decision was not based on his goals,
but on his fears. He overcame his fear, and that
completely changed his life, which was far
more important than sitting down to make a
list of goals and priorities.

His strategy on fear-setting is sensible. If
you know your fears have interfered with
your success in life, then you may want to
follow his advice and learn his techniques in
the video.
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Homesteaders Releases Fifth
Edition of ‘Pre-Need Motivators’

Homesteaders Life Company, a pre-need
funeral funding company, has released the fifth
edition of “Pre-need Motivators.” This publi-
cation provides information about the demo-
graphics, behavior and experiences of people
who arrange and fund funerals in advance.

In addition to providing results from a bien-
nial survey of policy owners who prearranged
and funded funerals with Homesteaders, this
edition of “Pre-need Motivators” includes
information from a new survey of funeral
directors. This study provides feedback about
funeral directors’ experiences when pre-need
arrangements become at-need funerals, as well
as their perceptions about their client families’
motivations for prearranging.

The publication is available as a free down-
load at homesteaderslife.com/motivators. Fu-
neral professionals may request a printed copy
of the publication by contacting their Home-
steaders account executive.

C&J Financial Acquires Beta
Capital Corp.

C&J Financial LLC, through its affiliate,
Security National Financial Corp., has an-

nounced the acquisition of Beta Capital Corp.
of Portsmouth,Virginia. Beta Capital has been
operating in the assighment factoring business
for over 22 years and has strong brand recog-
nition in the industry. The transaction closed
June 1,2018.

Beta Capital has more than 200 funeral
home clients across the United States and
funds over $30 million of insurance assign-
ments annually. Beta Capitals presence is
especially strong in the Mid-Atlantic and
Mid-West regions of the United States,
areas that complement C&J’s existing net-
work of clients.

For more information on C&J, visit www.
¢jf.com.

FTC Tweaks Funeral Rule
Enforcement Process

Typically, when a funeral home has been
shopped by an undercover enforcement
agent twice and found to be in violation of
the Funeral Rule on both occasions, it re-
ceives a letter from the FTC stating when
they were shopped and the nature of the al-
leged violations with which they are being
charged. The letter also details their options:
chiefly face a lawsuit in federal court or en-

roll in the remedial three-year Funeral Rule
Offender Program.

Historically, these letters have not included
— nor has the FTC been willing to disclose
— the name(s) of the employee(s) who dealt
with the undercover shoppers.

NFDA has now learned that the FTC
will, upon request, disclose the names of
employee(s) who dealt with the undercover
shoppers.

NFDA members who have questions may
contact NFDA’s General Counsel Scott Gil-
ligan, 800-228-6332.
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COMMUNITY NEWS

Bower

Harriet Elizabeth Bower, age 85, passed away
May 9,2018. She is the mother of Glenn Bower,
president of Commonwealth Institute of Fu-
neral Service in Houston. Funeral services were
held at the King of Glory Lutheran Church in
Fountain Valley, California, followed by a pri-
vate committal. Donations in her honor may be
made to the King of Glory Lutheran Church,
10280 Slater Ave, Fountain Valley, CA 92708.

Wilcox

Bill Berry “Butch” Wilcox, age 76, of Bur-
net passed away May 28, 2018, in Round
Rock. Bill was born March 31,1942, in Cisco,
to G.W. Wilcox and Faye Rowe Wilcox. Bill
graduated Cisco High School with the Class
of 1960. He went on to attend and graduate
from Gupton-Jones School of Mortuary Sci-
ence in Dallas. He and his wife Janice, along
with their two daughters Ginger and Melissa,
moved to Burnet when they purchased the
funeral home from Gene Clements in 1969.
Later the funeral home was built in 1975 in
Marble Falls. Bill was a Licensed Funeral Di-
rector and Embalmer in the State of Texas for
over fifty years and was very proud to have
received his fifty-year pin from the Texas Fu-

Texas Director  July 2018

neral Directors Association a few years ago.

Along with his professional accomplishments
Bill was active in his community. He served two
terms as the Mayor of the City of Burnet, as well
as terms on the Burnet City Council. While
serving as Mayor he was instrumental in getting
Delaware Springs Golf Course built as well as
the construction of the Ellen Halbert Unit that
would later employ many in the Burnet area.
Bill was a former member and past President
of the Burnet Chamber of Commerce, former
member and director of the Burnet County Fair
and Rodeo Association and one of the organiz-
ers of the first Burnet All Class Reunion held
now every five years. Bill was a member of Val-
ley Lodge #175 A.E and A.M. and Vanderveer
Street Church of Christ. During the past few
years Bill was passionate in the honoring and re-
calling the life of J.V.“Pinky” Wilson, author and
composer of the Texas Aggie War Hymn. He
and Aggie friends worked long and hard to raise
funds for the erection of a statue and monument
honoring Pinky? life.

Bill was preceded in death by his parents, one
sister Betty Russ and one brother Bill Stratton.
He is survived by his wife of 54 years Janice Wil-
cox of Burnet, daughters Ginger Wilcox-Riley
and fiancé Chris Wilson of Burnet and Melissa

MEMORIAL FORM

Please mail this form with your contribution

Name of Deceased

Acknowledgement to go to

Full Name

Address, City, State, Zip

Donor is

Full Name

Address, City, State, Zip

Please designate donation for either the
Q Colin Owens Memorial Scholarship Q Building Fund

Mail to TFDA Memorial Fund
1513 S. IH 35 Austin, TX 78741

Blaylock and son-in-law Wilson of Hammond,
LA., grandson Ty Riley of Burnet and his son by
choice Eddie Snider of Burnet. He is also sur-
vived by three sisters- in- law Tiffani Bolin and
spouse Belinda Sessions of Alaska, Phyllis How-
ard of Burnet and Carol Brown of Magnolia,
TX There are also numerous cousins, other rela-
tives, and friends who mourn his passing.

The funeral service was held June 1, 2018,
in the chapel of Clements-Wilcox Funeral
Home in Burnet with Mr. Tim Denton of-
ficiating. A private family entombment fol-
lowed at the Wilcox Family Mausoleum at
Post Mountain Cemetery in Burnet.

In place of usual remembrances, the family
suggests that memorial contributions be made
to the Hill Country Community Foundation in
memory of Bill Wilcox, PO. Box 848, Burnet,
TX 78611. Services were under the direction of
Clements-Wilcox Funeral Home in Burnet.

Wedding? Celebration?
New grandchild?

Send us a note about recent
celebrations in your life:
Kimberly Scheberle at
kscheberle@austin.rr.com
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Endorsed Providers

Answering Service

ASD — Answering Service for Directors
was the first answering service devoted solely
to serving the needs of funeral directors and
has been family-owned and operated since
1972. Many funeral directors began using this
service at its inception and continue using it
today. ASD maintains the highest degree of
professionalism with extensive training, cut-
ting-edge technology and an unmatched level
of service. Contact Jason Bathurst at (800)
868-9950 or jason@myASD.com.

Banking

Live Oak Bank provides financing solutions to
funeral home and cemetery owners nationwide.
Beginning with funeral home lending and later
expanding to funeral and cemetery trust services,
we are dedicated to helping funeral profession-
als succeed. Our team works solely with funeral
home and cemetery owners allowing us to truly
understand the unique needs each client faces.
To learn about Live Oak Bank, visit liveoakbank.
com/funeral or contact Tim Bridgers the Gen-
eral Manager of Funeral Home Lending at Tim.
bridgers@liveoakbank.com or 910-685-7446.

Business Insurance

Federated Insurance Cos. is the endorsed TFDA
Services, Inc., property/casualty, liability and work-
ers compensation insurance provider. Federated is
recognized as the national leader in partnering with
trade association and buying groups and has been
endorsed by 29 state funeral directors associations.
"The company has more than 100 years experience
providing insurance and risk management services
to business owners. They currently have 29 repre-
sentatives in Texas to serve you. Federated offers
very competitive rates.

Continuing Education

APEX Continuing Education Solutions is
now partnering with TFDA to help you meet
your continuing education needs. To qualify for
the TFDA partnership, simply go to TFDA .com
and click on“Continuing Education” and then on
the Apex link. You will be taken to their website
where you can sign up for CE hours. TFSC has
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approved all the continuing education modules.
It is possible to get all 16 hours, including the
required hours, through this program. You may
study the modules and take the tests online, or
order the modules through the website and have
them mailed to you. The cost is reasonable and
the process user-friendly.

Credit & Debit Card Processing

Authorized Credit Card Systems has no
start up fees, no monthly fees, no contracts and
no cancellation fees. Their credit card process-
ing rates are very competitive and may be lower
than the rates you are paying now. For a quick
comparison of rates, or to add a new location
or for questions regarding your existing service,
please contact Anthony Truite at (512)659-
5592 or anthony@authorizedccs.com.

Final Assistance

Full Circle Care is a unique service will pro-
vide your families with the assistance they need
to finalize matters such as credit cards, bank ac-
counts, credit bureaus, pensions, social security
and much more. They make calls with the family
on a three-way conference call. For more infor-
mation, please call Matt Van Drimmelen, (888)
713-4625, matt@finalassistance.com

Funeral Financing

Stairway Lending is a quick and easy way for
your family to secure a loan for funeral expenses.
They assist the family in their time of need from
a large pool of lending institutions. It is much
like a personal loan. The funeral director has no
obligation to follow up for payments. For more
information, contact Josh Holloway (205) 572-
5640 or email jholloway@stairwaylending.com.

Website: www.stairwaylending.com

Group Health - Retirement (401k)

Advanced Benefit Solutions offers TFDA
members a free confidential evaluation of their
employee benefit program. ABS can offer proven
cost-saving alternatives and increased benefits.
Products include employee retirement programs,
group life insurance, long-term disability, dental
and group medical insurance. Call Ron Seibel at

(800) 291-2009 or fax (512) 582-9493. Cus-

tomer service and satisfaction is guar:mteed‘

Odor Neutralizer

Since its introduction in 2012, NeutrOlene
has become a mainstay for use in the rolling
stock, prep rooms and common areas of funeral
homes across North America, the UK., Eu-
rope and Australia. An earth-friendly chemical
neutralizer that eliminates all organic odors, the
NeutrOlene family of affordable products are
excellent for use in first call removal and trans-
port vehicles, body bags, in refrigeration units
and preparation rooms. Neutrolene also is used
effectively in hospitals, nursing homes, schools,
the sick room, personal vehicles, homes, laundry,
gym bags, athletic shoes and more. For informa-
tion, go to www.neutrolene.com. To order, call

816-589-8729.

Online Newsletters

MultiView produces and provides a weekly
email newsletter, Funeral Trends, to the
TFDA membership. The information in the
newsletter is industry related covering a variety
of news stories from across the country. They
also sell advertising on the TFDA website.
Members have the opportunity to purchase
advertisements in the newsletter or on the
website. For information on advertising rates,
please contact Geoffrey Forneret at (469) 420-

2629 or email gforneret@multibriefs.com.

Phone “On Hold” Systems

HEAR HERE “On Hold” Systems of-
fers customized music and message ‘on hold”
service to TFDA and its members. They can
help you project your professional image each
time you find it necessary to place a caller ‘on
hold” by creating custom productions espe-
cially for your business. They are proud to
offer their services without any equipment
to buy or contracts to sign. You can hear a
sample of their service by calling the TFDA
office. For more information about this great
image enhancing marketing tool, call Vince
at (800) 613-3197 or visit them online at

www.hearhere.net.
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MEMBER SERVICES These services are provided to TFDA members only.

AT&T Discounted Cell Phone Service TEDA members are eligible for a 10 pet-
cent discount. This is for personal accounts under users social security numbers.
Business accounts are not eligible. They offer some great specials not available
anywhere else. To access the link, you must go to the Members Only portion of
the TFDA website and log-in. You may also take your membership card to any
AT&T store to verify eligibility.

TFDA Job Bank assists funeral homes, commercial embalming establish-
ments and crematories looking for personnel. Information is posted to the
TFDA website for 90 days unless otherwise stated. Using the TFDA job
bank significantly increases your applicants and shortens your search time.
Licensed funeral directors and embalmers are encouraged to email their
resumes to joyce@tfda.com so that potential employers can contact them.

Contact the TFDA office at (512) 442-2304 for more information.

Verizon Wireless Service TEDA members (all existing and new customer Veri-
zon accounts) will receive an 8 percent discount off their monthly bill along with
discounts of up to 25 percent off all accessories. This discount applies to busi-
ness accounts and personal accounts. All activation fees will be waived for new
services provided, along with early termination fees up to $350. All agreements
will be for a duration of two years. Apple products will not receive discounts.

To initiate your account, contact Will Godfrey (832) 349-5106, will godfrey @

cellularsales.com.

El Dorado Motor Group offers TFDA members and their employees the ability
to purchase GM vehicles at fleet pricing. El Dorado Motors will sell all eligible
vehicles at GM Supplier Pricing as detailed on the manufacturer’s invoice. This
is truly a“no hassles/no haggle” process. For each vehicle purchased, they will
donate $50 to the Colin Owens Memorial Scholarship Fund. Contact Tom
Bresnahan in McKinney, Texas, at (972) 569-0101.

Funeral Service Credit Union, located in Springfield, Illinois, is a state-char-
tered credit union established in 1983 that provides financial services to funeral
service professionals, their employees and immediate families. This credit union
is endorsed by NFDA, many other national funeral service organizations and
state funeral directors associations. They offer many services and very competi-
tive rates. For more information, visit www.fscunet.org or call toll-free (866)

701-3728 or (217) 546-5480.

Music Licensing TFDA members are eligible for the same low rate for music
licensing as is available to NFDA members. NFDA allows members of the state
associations to receive a discounted music license. The 2017 music license is $246.
This is a considerable discount over the price you would pay to become licensed
directly with each agency (ASCAP, BMI and SESAC). For a copy of the 2017
NFDA music license renewal form, go to wwwitfda.com and click on “Helpful
Forms.” Failure to obtain an annual license may result in substantial fines.
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DIRECTOR’S NOTEBOOK
WEST POINT CEMETERY

The mission of the West Point

Post Cemetery is to deliver

the FINAL SALUTE to those
members of the US Corps of
Cadets, its Faculty, Staff and
those West Point Graduates
who have dedicated their lives
in the service of the United
States of America.

“We strive to commemorate
these Graduates and to care
for their final resting place in

perpetuity. May it be said,

“Well done; Be thou at peace.”

The West Point Cemetery,
America’s oldest military post
cemetery, has become a
national historic landmark. It
is located at the United States
Military Academy in West
Point, NY on the Hudson River.

Texas Director

July 2018

Before becoming a military

cemetery in 1817, the grounds

were used by local residents
for burials, and the graves of
Soldiers from as far back as
the Revolutionary War can be
found here.

Within the West Point Cem-
efery’s hallowed gates are me-
morials to some of America’s
most storied military leaders
and historic figures including
General Norman Schwarz
kopf, Major General Daniel
Butterfield, Lieutenant Colonel

George Custer, and Revolution-

ary War heroine Margaret
Corbin along with other

notable heroes, astronauts, and

18 Medal of Honor recipients.

Protocol for Directors: The

United States Military Acad-
emy’s Memorial Affairs Office
is located at 329 Washington
Road, West Point, NY, 10996,
inside the Memorial Affairs
Building. To call:845-938-
2504. Or email: USMACem-
efery@usma.edu. The Cem-
etery’s office is open Mondays
through Fridays except federal
holidays, from 8 a.m. until
4:30 p.m.

Famous Residents
Hundreds of heroes — protec-
tors of Americas’ freedoms —
are buried at the cemetery on
the campus of the United States
Military Academy at West
Point. Below are only a few:
¢ Lieutenant General James
Maurice Gavin, commander
of the 82nd Airborne Divi-
sion during World War Il
¢ John Gavin, actor and diplomat
® Major General Frederick
Dent Grant, son of Presi-
dent Ulysses S. Grant
® Major General William H.
Hay, commander of the 28th
Infantry Division in World
War |
Maijor General Ethan Allen
Hitchcock, Mexican—Ameri-
can War veteran, Lincoln’s
special advisor during the
Civil War
Brigadier General Ranald S.
Mackenzie, Civil War vet-
eran, commander of Buffalo
Soldiers during the Indian
Wars
Colonel David «Mickey»
Marcus, Israebs first general,
only American buried here
who died fighting under a
foreign flag
Major General Wesley
Merritt, Civil War veteran,
Military Governor of the
Philippines

® Major General Thomas H.
Ruger, Civil War veteran,
United States Military Acad-
emy Superintendent

* Major General Herbert Nor-
man Schwarzkopf, the first
superintendent of the New
Jersey State Police.

® General H. Norman Schwar-
zkopf, Jr., commander of
codlition forces in the Gulf
War.

® lieutenant General Winfield

Scott, longest serving Ameri-

can general (1813-1861),

commanded the U.S. Army,

1841-1861.

Brigadier General Sylvanus

Thayer, known as «The

Father of the U.S. Military

Academy» for the strict

regimens implemented at his

direction

Brigadier General John

T. Thompson, inventor of

the Thompson submachine

gun

® Ensign Dominick Trant, a

native of Cork, Ireland and a
soldier in the Ninth Masso-
chusetts Regiment in the Con-
tinental Army, died at West
Point in 1782. His grave is
the oldest in the cemetery.
Col.Theodore S. Westhusing,
highest-ranking officer to die
in Iraq War, 2005, «Multi-
national Security Transition
Command - Irag».

¢ General William Westmo-

reland, Army Chief of Staff,
Superintendent, U.S. Military
Academy, Commander

of Military Assistance
Command, Vietnam from
1964-1968.

Lieutenant Colonel Ed
White, first American to
make a spacewalk, killed in
the Apollo 1 fire on 27 Janu-
ary 1967.
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Structurally sound and beautifully designed,

Wilbert sets the standard for lined and sealed
burial vaults. Constructed of high strength
concrete and reinforced with a plastic liner, a
Wilbert vault helps protect the casket and its
contents from ground contaminants entering
the gravesite and from immense overhead
weight. Along with a wide range of colors
and materials, many Wilbert models are
designed to allow for a personalized vault
cover for display during the ceremony.

Families can capture a cherished memory or
highlight a loved one’s spirit, passion and
personality for a meaningful tribute that

will be admired and appreciated by all who
attend the service at the cemetery.

Who says a vault can’t be strong and stylish?
That's the Wilbert Way.

Abilene 972-291-7854
Amarillo 806-372-6178
Beaumont 800-737-2792
Corpus Christi 800-522-8589
Fredericksburg 800-460-2122
Grapevine 817-481-3577
Harlingen 800-460-3999
Houston 800-874-5642
Jarrell 512-746-5500
Lubbock 800-692-4266
Midland 432-553-5242
San Antonio 800-460-2122

© 2017 Wilbert Funeral Services, Inc. All rights reserved.
(M-Ads-TFDA-StrengthStyle
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